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JCOMM1103 S CHAFSI2H0ICI0f (Modern Society and Media)
AMSIHEZAM OICIOS A0 852 Olaicle O ZR8h Atsle 22X Jls, HE, MEIZH
o] Bigt S DHXOIES2 Helotl, AHSO0ILE 2E0 22 USHAMUNANSH HoISYS, ALY
g A |
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This course explores mass communication processes, mass media, and new media in historical and
societal contexts, emphasizing ethics and law, as well as constitutional issues.

JCOMM1101 DICIHS2lE M (Media Law and Ethics)

0l Z2o= EZ23 MM A OICIH =0ICI & AHRUAOIED 23N 2oLz 22l &
2ol 28 2HS2S UEL. Y=o =012 g2 =09 J|2de AENRS eAHAE SAM E=
ot AUCH. Ol & JtA JIE2AHS0| S=¢ M ZEFNE0| 2 RotH, dHet A2 0ICH=28H 2
MOIM EetCh [MetAd O Z2= HEQ AU, 8HY BEX, HoldlE, ZetolHAld, Se, HE
o B ME, J&EA, 210 5 A2 2= s Z20tE UEC

This course surveys constitutional law and regulating agencies affecting print and electronic

media, with specific attention to historical developments of court rulings. It examines the
moral, social, political, economic, and governmental pressure on the media. It also explores
ethical behavior in the workplace, and media ethics and ethical decision making.

n MDA

JCOMMO211 HRLIAIOIE 0

| Communication Theory)
HEUAHOIMASH HA D}
H

(
d2= Olofiotd, Ol 2O0FUIA A=

o o D HHsE =2 ol2so Yl o
BES SIS0 ARUNOILOIZS Fes MHOIZ, I3, LEOIZ, HAX &5 L 280
=, M4EN ASXRE, A, HEO0IE ST 22 UYS AFES TLHOR YL,

This course introduces the varied and complex underpinnings of the human communication
phenomenon. Several theoretical perspectives and applications will be also explored. Specific
topics include message theories, intrapersonal and interpersonal theories, as well as group and
public communication theories.

JCOMMO207 HFLIHIOIEHREH 2 (Communication Research Methodology)
HRULAOIE Z0FE H-ot=0 JYUHA JIS2&H0 HHES HAR22H £E0
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This course introduces, reviews, and evaluates the various methods of research in the field of
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communication from which the discipline’ s body of knowledge is derived.
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JCOMM1102 S EAFA IS AL (Communication Philosophy and History)
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This course examines the historical development of communication-related thoughts by reviewing
major communication philosophers and various media forms. |t also explores how the influential

thoughts in journalism and media are or should be understood in current contexts.
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JCOMM2054 A-HIXt&lel (Consumer Psychology)
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This course provides students a complete overview of the marketing concepts and processes as
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well as consumer behaviors in the market. Case studies will help students improve their
understanding of the competitive nature of market and the dynamics of consumer responses.

JCOMM3057 OIHIEHSRLIAIOIE (Marketing Communication)

0 dt=se OHAIE D A 23 dasS 0IR20H, 2 0282 Y =2 MHSS FMELZ X
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This course covers marketing and consumption related phenomena by illuminating key conceptual
resources, marketing strategies, and detailed case studies.

JCOMMO210 HAHLLIAI0IA (Visual Communication)
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This course introduces influential theories, frameworks, and models in visual communication.
It also critically explores socio-historical and technological characteristics of visual and
cultural contents.

JCOMM0208 A LI X| 2t 2| M EH| Ol & (Speech and Presentation)
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This course focuses on the preparation and delivery of presentations and longer speeches
within a wide variety of communication settings. |t uses both theory and practice in analyzing,
organizing, and delivering presentations.

JCOMM2038 CIZ2tHKRLIAI0I&E 2 0la (Introduction to Human Communication)
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This course is an introductory class of human communication. It will cover differences between
human and mass communication and its importance in everyday life. Particularly, it will study
theories and concepts about verbal, nonverbal communication, perception, and small group
dynamics.

JCOMM3039 OICIH At H A= (Media Industries and Policy)
2
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This course explores media environmental changes such as ICT innovation process and various
policy issues in media industries. It also examines current status and diverse policy issues in
media industries such as broadcasting and telecommunication industries in changing new media
environment.

JCOMM3040 DICIOEHIZ =2 X242l (The Psychology of Emerging Media Technologies)
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This course introduces various types and functions of emerging media technologies and examines
socio-psychological antecedents and consequences of human interaction with the media
technologies from a variety of psychological perspectives. |t further discusses emerging
social, political and cultural issues associated with the use of media technologies.

JCOMM3041 & 24 H
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This course studies proposed reasons and setting processing of various social policies and
researches effective communication strategies and tactics with publics in each steps(public
opinion research stages, policy making, policy setting, policy implementation, policy
evaluation) to make successful policy outcomes.

JCOMMO004 EAHZLIFAIOIA (Health Communication)
i
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This course introduces health communication and examines health issues around the world. It
studies the effects of mass media, interpersonal communication, and health campaign on
delivering health information as well as changing health behaviors.



JCOMM3042 GIOIEIHSRLIAIOIE (Data Communication)
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This course is an overview of statistical techniques that are commonly employed in

communication research such as hypothesis testing, Chi-square test, t-test, ANOVA, and
regression analysis. Additional attention will be given to the analysis of big data. We will use
R, an open and free software, as the primary statistical package, given that it is widely being
used in various academic and industrial disciplines. By introducing diverse statistical topics,
the course aims to equip students with quantitative skills they may find helpful for their
future career.

JCOMM3043 OHAI& St (Media Philosophy)
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This course discusses various effects of communicative media on human beings’ ways of living,
perceptions of reality, and social interaction. |t takes a philosophical approach to the
explanation on various changes that languages, texts, images, internet, and social media bring
about our society. Students can learn the way how they critically interpret social reality
represented by media.

JCOMMO026 A&t At (History of Visual Communication)
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This course focuses on the history of electronic media including film and TV in sociocultural
aspects. It covers major films in each historical times and genres. Additional screening is
included.

JCOMMO017 EZHLZLIAI0IA (Organizational Communication
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~

S22 XA Ue 93X ARLAOE Sl IS AR FEHAH, 22 S
S, 282 24 oA, 23t M40 A8, AMEY 4, SH/HE DAMEY, S HEFS 1EFE
StCt.

This course studies contemporary theories of organizational communication, including systems,
cultural, critical/feminist and postmodern theories. Also it examines key theories of
organizational communication in light of current organizational trends and social problems.



JCOMMOOO1 OICIH & (Media Education and Literacy)
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This course focuses on the thick understanding about the role and function of media. Main
topics in this course include critical media literacy, the alternative use of media by users, as
well as various writing strategies. Students are asked to write several reviews and they have
field trip opportunities.

JCOMM4044 HSRLIAIOIE MIDILE (Seminar in Communication)
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This course deals with wvarious communicational phenomena as well as the changing
socio-cultural trends in society. In particular, by taking special topics and selective
problematics in the wider area of communication and culture, this course provides refined and
deepened understanding of chosen subjects or themes.

JCOMM4045 & X &t& (Practical Study)
O]l U=0UA SHESE2 ASHES 2 AN OIHAZDNH AR FES 22U, 8E8HM 88 = U=
MMSH 0|2 AR S8 T206H)| #Et 28 W T2 N ST

This course is designed to help students acquire practical knowledge and experiences by
working at various communication or media-related firms or attending a practical training course
offered by public or private institutions.
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The capstone design course supports students to develop qualified skills which industry
requests while training collaboratively for teamwork and leadership.

JCOMM3072 24 AECIXHel2
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The capstone design course supports students to develop qualified skills which industry
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requests while training collaboratively for teamwork and leadership.



JCOMM4038 OICIOistBt&I2 (Media and Career)

OICIHE I StME2 A2 Z Jidot= 0 Z2HUAM, & Wil SHES s 22 A8 &
2 DMy AENO 2 HEE MNSotH, HEFEs M3 e st B0 MBS &Y
== =Yool EZ= AAESCH 0 =2 STMS0H A= 24 st M 28 AMdSE2 &5
I OlcHe MzdAHE ®e 2E8 J|IE H38ttt

This course provides not only diverse perspectives on various subfields in the wider area of
journalism and communication, but also practical examples of media-related careers. The faculty
members in the department seek to help students to comprehensively understand the aforementioned
subfields and careers. In addition, this course invites a host of experts and graduates for
special talks.

JCOMM3055 (115611) S&&l&tst&1(0ICI0I8t) (Independent Learning & Research 1 (Media))
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This course aims to strengthening critical and alternative thoughts. |t also enhances academic

competence by researching specific topics suggested by students through independent
communication between students and the professor.

JCOMM3056 (120711) S A 3tst&2(0ICI0I8H) (Independent Learning & Research 2 (Media))
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This course aims to strengthening critical and alternative thoughts. |t also enhances academic
competence by researching specific topics suggested by students through independent
communication between students and the professor.

JCOMMOOO8 OICIHZE (Writing for Mass Media)
0] 22AUA SME2 A2 Y9, X S 0ICIHUA MEEIE IIANEES XA
1, CHest SO JIAMEHN Uist &2 23S MAHAZO LD EEEHOZ ASSHT.

This course develops nonfiction writing skills, |nc|ud|ng proper grammar, structure, style,
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and usage. |t also includes specific contents that focuses on the journalistic writing style
process.

JCOMMOO11 M<2I&EIHE (Journal ism)
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This course introduces major concepts on journalism and discusses frequently mentioned
problems about current journalism practices. It reviews various journalism-related theories and
explores new phenomena in journalism field in the age of new media.



JCOMMO012 EXIHZLIAI0I&E (Political Communication)
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This course examines the nature, forms, and effects of persuasion in organized political
campaigns that seek to influence mass publics. It focuses on the skills needed to describe,
analyze, and evaluate persuasive uses of language and to understand better the role of campaign
persuasion in influencing voter behavior.

JCOMM3058 &t MEcld8lwAUHEIE (Video Journalism and News Narrative)
0 2= Z& MECAEZAN =41, VJ Z289 J|2 HE2 JIZE HEote 4=
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This course instructs the use of video, sound, and editing to tell newsworthy stories. It
includes the examination and analysis of television news stories to learn techniques and
processes for successful storytelling. Students will be exposed to the pre-production,
production and post-production process by working on specific course projects.

JCOMM3059 CIOIE{ M2 2l& (Data Journalism)
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This course helps to understand the theories and strategies of investigative-reporting and to
experience the process of actual reporting and writing on an selected issue. It helps students
to cultivate the ability to collect, analyze, and visualize big-data through computer programs.
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(Photojournal ism)
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This course helps to understand the powerful roles of photo images in journalism and to purse
critical perspectives about current news media system. |t also includes doing actual photo news
projects in order to improve presentation skills.

JCOMM4047 DICIHE Y (Media Management)
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This course explores key topics in the media management field. The course offers the state of
knowledge for the fundamental concepts, characteristics, and management theories in media
industry.

JCOMM0O021 PR2 (Principles of Public Relations)
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This corse surveys the history, theory, philosophy, and function of public relations practices
and programs with special attention given to public relations in various fields. Strategic
planning principles for campaigns and program implementation, including use of communication,
public opinion, change, and management theory; crisis planning and communication; issue
management; integrated marketing communication; and case study reviews.

JCOMMOO14 2102 (Principles of Advertising)
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This course surveys the advertising communication process and its history. Focuses on
communication research, creative strategy, campaign planning, function of mass media as carriers
of advertising, and evaluation of advertising effectiveness.

JCOMM0020 3 2I0I0IEIE & &t (Creative Strategies)
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This course helps students learn a wide range of creative strategies for advertising and other
marketing communication programs. Includes extensive case studies of developing and executing
various message creating strategies and evaluating their performances.

JCOMM3060 OHAIZHFLIAIOIE AR (Use of Marketing Communication Strategy)
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This course provides students with a comprehensive understanding of a variety of marketing
communication channels and strategies from the perspective of Integrated Marketing
Communications(IMC). Specifically, students will learn various promotion tools such as sales
promotion, event, SNS, etc,. and apply the IMC planning process to real market problems.

JCOMMOO16 & D22l (Issue and Crisis Management)
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This course includes practical work for making public relations campaign planning and crisis

o

management planning, which are related to specific organizations and issues. Also covered is the
study of whole procedures for issue and crisis management.

JCOMMOO19 ZEHICID| 2! (Campaign Planning)
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This is a capstone course for advertising and public relations students. It deals with the
production of real campaign planning throughout total application of basic knowledges in public
relations and advertising.

JCOMM4049 OICIO{ZeiY (Media Planning)
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This course helps students explore the mass media in South Korea and how they are incorporated
into the advertising process. It provides basic understanding of how to plan, select, and
evaluate major advertising media and consider the various decisions and problems that arise in
those processes.

JCOMM2055 S3I2EI=H|HUAEC|IEZ (Cultural Contents Criticism and Storytelling)
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This course provides instructions in preparing narratives and plots for visual media contents
of all genres including dramas and documentaries. |t includes major emphasis on creative
thinking and writing skills for visual media, storytelling strategies, and writing scenarios for
individual students.

JCOMMO024 234212013 (Understanding Culture Industry)
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This course addresses key characteristics and trends in the area of popular culture and
culture industries. It also provides various interpretive and nuanced concepts and problemaics
for students in their pursuit of deepened understanding of cultural policies and transformations
in society.

JCOMM0028 &M= (Video Production)
O] W=20AM SMHE2 GAMNZES JI&Ed WA ME AS=UEol MpetAol |21 AL
292 0lolstH, HaMz AS5S Soll O/l2 HEHSE JIYH S5 £S6HL.

This course covers the basic skills of equipment operation in a studio and field environment.
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It requires completion of a prescribed array of projects for students. Various studio and field
experiences involving digital equipment are offered.

This course explores the construction, planning, and roles of various media and cultural

contents in a detailed way. In doing so, this course presents informed understanding of



media/cultural production, strategies, as well as effects in society.

JCOMMO022 CHE23t2l0loll (Understanding Popular Culture)
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This course locates the changing roles and trajectories of popular culture through crucial
concepts and detailed case studies. In doing so, it will provide key analytic lens and resources
through which students understand the interconnected roles of generation. gender, class and
other key issues in the fields of popular culture.

JCOMMO023 CIXIE HAEHE (Non-Linear Editing)
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This course covers diverse techniques of setting up the system for NLE, basic editing
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techniques, adding transition, adding voice-over and music, working with audio, export and

output.
JCOMM4051 DICIHI B US3tHA P (Media Criticism and Cultural Studies)
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This course presents diverse ways and methods of situating and examining various media and
cultural contents by utilizing nuanced cultural analysis and perspectives developed in the area
of cultural studies. In particular, this course aims to learning and applying various methods
and cross—disciplinary frameworks developed in the tradition of cultural studies.
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This course deals with diverse cross-cultural communication problems and stereotypes. |t will
provide communicative resolution with practical and theoretical materials. Students will learn
how to be cross—cultural communication experts after taking this class.

JCOMMO034 ESHRLIFAIOIE (Persuasive Communication)

0] Z2= stMESHH 52 HEDN R824, 45 AHRLAHOE 2d Ol &= HZFLIAOIEO]
MOl= 200l &toll 2JHstCH. 2 Z2UM=E 5= AMt2latstd Aelsfd 2E0A 242 2010, =
g Z20f2 OIEH 3= i) 8501 HEH SA0A SS8&=X 20X, 20 2 HX ZHC
MHE Sol &IH= A0ICH. Ol Soff StM=0| ole 20te XAES &506t], OloHE AlstotlH, &4

This course introduces persuasion theories and concepts. Will study persuasive attempts in
diverse communication situations. Will also have opportunities to analyze and generate
persuasive messages.



JCOMM3061 BIHO = HRLIAHIOIE (Nonverbal Communication)
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This course studies the beginnings of the rhetoric of composition as well as contemporary
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relationships between rhetoric and semantics, philosophy, logic and literature.
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This course intends to provide the opportunity for students to examine conflict in everyday
life with a particular focus on the role that communication plays in the development and
management of conflict situations. The course covers the primary literature on conflict and
communication, power, conflict resolutions strategies (negotiation, mediation, arbitration) and
the causes and development of conflict in interpersonal, organizational, and intercultural
settings.

SLIAOI& (Interpersonal Communication)
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This course explores interpersonal communication in everyday interaction. |In order to

JCOMMOO32 CHe!H
0

understand face-to-face interaction, social psychological and cognitive aspects of communication
will be examined. Also, will learn how to manage interpersonal relationships and how to be a
better communicator.
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JCOMM3063 HIZLIAHSRLIAIOIE (Business Communication)
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This course learns skills and techniques in delivering messages through electronic media such
as television and radio.
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JCOMMO037 E2t=3Z (Debate and Argumentation)
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This course investigates theories and principles of argument, reasoning, and debate. Provides
insight into the creation and presentation of arguments and the analysis and evaluation of

T
o

critical thinking. Practical application of «critical [listening, decision making, and
identification of valid and invalid contentions.
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This course understands the emergence of various social policies, the background of the
development, and the process of establishment, and establishes a plan for each stage (public
issue convergence, establishment, confirmation, execution, evaluation) by selecting specific
public communication cases. Public communication examples cover various topics such as
government policy communication, civic group public campaigns, health campaigns, and public
service announcements.

JCOMM3065 & 1IPRAIOILL (Seminar in Advertising and Public Relations)

Ol =& &% PR 23 =yl 0l+2 MEZS AMAot A HACZ OHECH 0 dtse8 2d =
Mol E72 2300, sStMS0| ASHOZ 2102 PRAIKOILE AHI2 OHAHIE S9N === =R
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This course deals with advertising and PR related issues and topics in specific ways. It
presents useful opportunities for students to study and work on significant issues and phenomena
in the area of marketing and consumption.

JCOMM3066 HAtatHIOILE (Seminar in Visual Communication)

Of B2 AAY GES35 12D ASIHIE ST BGIN, SHE ZHL HAS ASIAH 246
Ch. =3l = H2 |05 UED

JlEe 2dE =M 2FE ANS - JI=E0 0142 23l ME
This course explores key cultural and visual themes and issues by locating various social,
technological, and cultural contexts and characteristics. It will employ various intellectual cum

critical resources.

JCOMM3067 OICIOI A (Media and Gender)
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A THEAHOl DICIOOL OIXl=s &S S&8tth. Ectih, 2D, M, 5A S CYs ZEI=t AE) &
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This class studies how various media reconstructs the representation of femininity by
discussing the image, body and gender role of women in media. We research cases and problems of
female media representations by investigating the roles of such platforms as advertisement,
books, news, newspapers, broadcasting, and personal media.

JCOMM4207 CIOIEfHRLIAIOIME 2/ Z 2 (Data Communication Application)
X
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This course applies diverse social science methods to communication context for the better



understanding of communication theories/concepts/phenomena. Employing communication research
methods, social science statistics, and network analysis, we learn how to analyze digital trace
data, interpret results, and infer theoretical meanings. Furthermore, we discuss the way of
thinking communication phenomena from the attributional and relational perspectives.

JCOMM3068 Ed WAFBIAIOILE (Seminar in Journalism and Society)
I3l S0FHIA AHAE0ILE DICIHLE 2SS 0| &S A&, 2 Ol SEE=2 AN

H, Ol% &8, HE g4, & &, =000 Jl= S Ct&et 202 =4 0

This course selects issues on news and media in various social sectors and introduces theories
and current status about the issues. It includes a wide range of latest issues such as news
production and consumption, issue discussion, public opinion formation, media policy, and new
media technology.

JCOMM3069 SHHILIAHOIEAIDILE (Seminar in Human Communication
SFILIAOIE F=HO 25t AtSIE, AelH

o 2= Uefet F2HH : o, AFLOIESN Hds a2
Of 2ot 012X E2U 243H AMell 242 S822 SHARLIAOEN 28t

This course focuses broadly on the social, psychological, and communicative processes involved
in various human communication topics. It is intended to improve human communication knowledge
by considering both theory and real |ife cases.

JCOMM3070 DICIEHI2 =2 XI2tAtSI HIOIL} (Seminar in Media Technology and Society)

Ol MOIL =2 Ct2st EEe Z2FH I8 HAs2 X (0, ALEUERIIMHIA, HICI2AHY, A0
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This seminar provides an overview of recent studies on emerging media technologies (e.g.
social network services, video games, mobile phones, OTT services, robots, and artificial
intelligence) influence community, social relationships, and private, public and cultural
domains. Further, this course discusses the roles of media technologies in market, industry, and
policy sector through interdisciplinary and consilience approaches.

JCOMM3071 O{210ICIH (Public Opinion and Media
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Under the circumstance where information sources encompass diverse media and platforms such as
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TV, newspapers, Internet portals, and social media, it is getting more important to examine how
people select and consume what information through which media/platforms. This course addresses
the change in the production, distribution, and consumption of news and information along with
the development of digital technologies and the effect of this change on public opinion



formation. We also discuss digital journalism issues in regards to news curations and
algorithms. This course will help students to enhance media/information |iteracy

PSC2015 AH & X (Special Lecture Series of Mentors)

2
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The future society, represented by the Fourth Industrial Revolution, heralds a huge
transformation of the social system. The rapid development of information communication and
artificial intelligence technologies has become another challenge for students who are preparing to
enter into society.

In the <Special Lecture Series of Mentors> celebrities of business, government and civil society
will give a series of special lectures on the major trends and issues of the future society. Through
this course, students will be able to get to know the real society beyond the fence of the
university and prepare for the future.
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